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The following event will be held: September 27-29, 2017. Astana, Kazakhstan

www.leisure.kz
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Visitors

Representatives from 22 countries of the world visited Astana Leisure 2016

2016 1. Austria 7. Egypt 13. Kyrgyzstan 18. Thailand
= 2. Azerbaijan 8. India 14. Nigeria 19. Turkey
Post Show Report 3. Bulgaria 9. Spain 15. UAE 20. Uzbekistan
4. Vietnam 10. Kazakhstan 16. Russia 21. Ukraine
5. Germany 11. China 17. Singapore 22. France
Date: Sept 29 —Oct 1, 2016 6. Georgia 12. Korea

Venue: Kazakhstan, Astana, Geography of the visitors — according regions
“Korme” EC

: i ]
Frequency: Annually Karaganda regicon 185

Almaty city IS 61
Paviodar region N 22
South Kazakhstan region w20
Akmola region BN 16
Mangystau region N 13
East Kazakhstan regicn B 10
Agtobe region BE 8
Almaty region Bl 8
Morth Kazakhstan region B 5
Kostanayregion M 5

Atyrau region M 5

fhambyl region W 4
West Kazakhstan region 1 2
Kyzylorda region | 1

0 50 100 150 200

Astana
Ceisunie

89% of visitors are going to visit the exhibition next year www.leisure.kz
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Visitors

Type of activity of Astana Leisure 2016 visitors

Placement Facilities

Other (Embassies, Transport Companies presented equipment], _
2 0 1 6 students presented businesses in FMG sector and ohter)

Post Show Report
Tourist (Final Consumer) _
Tour Operator -
Date: Sept 29 — Oct 1, 2016 :
Venue: Kazakhstan, Astana, 0% 10% 20% 30% 40% 50%

“Korme” EC
Frequency: Annually

3JHECA

:‘P&;EACC;ONUMT!PSM bt ”
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Level of responsibility for making decisions on purchases / signing contracts at the exhibition Astana Leisure 2016

= | agree the decisions with otherresponsible
Persons inthe company
= | make decisions alone

¥ | do not mzke decisions, but give recommendations

» | do not influence decisions

Asta na 76% of visitors think that Astana Leisure is important for business.

&@ﬁ@@][}l@ 55% of visitors were fully or quite satisfied by the exhibition wwwleisure ke
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Visitors

TOP-20 most interesting destinations for visitors

1. Thailand 11. Maldives

2. the UAE 12. Turkey
2016 3. Europe 13. the USA

4. Kazakhst 14. Egypt
Post Show Report azarnstan e

5. Vietnam 15. Georgia

6. Dominican Republic 16. Korea
Date: Sept 29 —Oct 1, 2016 7. Srilanka 17. Malaysia
Venue: Kazakhstan, Astana, 8. India 18. Russia
“Korme” EC ) ,

: 9. China 19. Indonesia

Frequency: Annually

10. South-East Asia 20. Italy

S

Visitors pointed out that in 2017 at Astana Leisure they would like to see:

v Air companies of Europe, Kazakhstan, South- East and South-West Asia,

v’ Representatives of Embassies
v' Wellness Tourism
v' Domestic Tourism

Asta igiE=il The following event will be held: September 27-29, 2017. Astana, Kazakhstan
&@ﬁ@@]ﬁa@ www.leisure.kz



Visitors -
Travel

Agencies
2016
Post Show Report

Date: Sept29—-0ct 1, 2016
Venue: Kazakhstan, Astana,
“Korme” EC

Frequency: Annually

Astana
CeiSunRe
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Sections Astana Leisure 2016 visitors — tour agencies were interested in
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MNew Tourism Destinations
Individual Tour Products

Charter Flights

Domestic Tourism

Regular Flights

Business Tourism

Medical Tourism

Meeting with Embassies and state agencies
Event Tourism

Gastronomic Tourism
Religious Tourism and Filgrimage

Specialization of the companies —
Tour agencies
B Qutbound Tourism

= Inbound Tourism

m Sales of airline 38%

tickets

Visa support

B Medical Tourism

Job title — Tour agencies

® Deputy Head of the Company

® Individual Entrepreneur

= Manager / Specialist

» Head of the Company / Owner

= Head of Department / Group

The following event will be held: September 27-29, 2017. Astana, Kazakhstan

www.leisure.kz



Visitors -
Travel

Agencies
2016
Post Show Report

Date: Sept29—-0ct 1, 2016
Venue: Kazakhstan, Astana,
“Korme” EC

Frequency: Annually

Astana
Lelsure

ITeca

Positioning the exhibition ASTANA LEISURE 2016 for visitors — tour agencies

0% 10% 20% 30% 40% 50%

Place for signing new contracts and renewing
existing agreements with partniers

The possibility to meet with
representatives of relevant -

government institutions

Attendance by visitors — travel agencies of ASTANA
LEISURE 2015

38% visitors-travel agencies came

to Astana Leisure in 2016 for the

first time

HYes m No

The following event will be held: September 27-29, 2017. Astana, Kazakhstan
www.leisure.kz
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V I S It O rs - Sections Astana Leisure 2016 visitors — tour operators were interested in

0% 2% 4% 6% 8% 10% 12% 14% 16% 18% 20%

Ae n C i eS MNew Tourism Destinations

Ready Tour Products
2016 Individual Tour Products
Post Show Report Domestic Tourism
Business Tourism

Charter Flights
Date: September 29 - October 1, Medical Tourism

2016 Regular Flights
5 7 ”
Venue: Kazakhstan, Astana, “Korme Meeting with Embassies and State Agencies

EC Ewvent Tourism
Frequency: Annually Religious Tourism and Pilgrimage Tours
Gastronomic Tours

Specialization of the Company Job title
' ® Deputy Head of the Company
= Individual Tours = Individual Entrepreneur
o %
®Package Offers = Manager / Specialist

» Head of the Company / Owner

= Head of Department / Group

Asta g The following event will be held: September 27-29, 2017. Astana, Kazakhstan

[L@ﬁ@@]ﬁa@ www.leisure.kz
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Sections Astana Leisure 2016 visitors — tourists (final consumers) were interested in

Visitors -

TO u ri Sts 0% 10% 20% 30% 40%
- Discount Offers (Last I".Hinute Tours) )
Education Abroad !
2016 Exclusive Tours [Individual.. )
Post Show Report New Destinations '
Actions, Prize Draws at Exhibitors' Stands :
Date: Sept 29 —Oct 1, 2016 ,
Venue: Kazakhstan, Astana, [REaURSH L
“" ”
Korme™ EC Airline Tickets | 6
Frequency: Annually
Real Estate Abroad ! %
Funds planned by the visitors — tourists for tour purchases Job title
3%

® Deputy Head of the Company

0,
‘i u 100,000 - 500,000 tenge
3%

500,000 - 1,000,000 tenge

= individual Entrepreneur

O

N1 500,000 - 2,000,000 tenge = Head of Department / Group

o
= 1,000,000 - 1,500,000 tenge ® Manager/ Spedafist

=over 2,000,000 tenge » Head of the Company / Owner

75% noceTutenen-TypmucToB (KOHeYHbIX NOTpebuTeneit) Bnepable NOCETUIN BbICTAaBKY
Astana Astana Leisure
&@ﬁ]@@[j[}l@ 64% noceTUTeNnemn-TypucToB (KOHEeYHbIX NoTpebuTenelt) NpeanoUYnTatoT OCYLLECTBAATb
6poHMpPOBaHUe Yepes TypareHTCTBa

www.leisure.kz
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Participants

2016

Post Show Report Purposes of the participants of the exhibition
0% 5% 10% 15% 20% 25%

Date: Sept 29 —Oct 1, 2016 To search for new customers [ partnars

Venue: Kazakhstan, Astana,
“Korme” EC
Frequency: Annually To meet with existing customers [ partners

To increase brand awareness of a company /[ ...

To maintain the company's image
To study competitors' business activity

To enter a new market

To study the demand for & new product f service
To launch a new product / service

To attract the attention of municipal services....

Investing Activities

Astana
Ceisunie

Average rating of achieving the objectives - 4.07 on a 5-point scale www.leisure.kz
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Participants

Factors that influenced the decision to participate in the exhibition

0% 10% 20% 30% 40%
2016 The need for personal contact with partners and _
=— potential clients
Post ShOW Report Practical usefullness of the participation in _

terms of business

Positive experience in the past

Date: Sept 29 —Oct 1, 2016
Venue: Kazakhstan, Astana,
“Korme” EC

Frequency: Annually

Participation of competitors

High return on participation

85% of participants were fully, quite or to some extent satisfied with the exhibition
74% of participants think that the Astana Leisure exhibition is important for business.

69% of participants plan to take part in Astana Leisure exhibition next year
56% of participants assess the return on investments from the participation in Astana Leisure 2016
as “excellent” and “good”

Astana www.leisure.kz
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B U S I n eSS On the first day the following seminars were held:

9 ro ra m v' “Committee of Tourism Development of Kazan” MBI conducted the lecture on “Presentation of Tourism

Potential of Kazan (Republic of Tatarstan)”.

v" The Conference “The Indonesian Business Mission on Sales of Tour Packages” from the Embassy of

2016 Indonesia.
Post Show Report L,

The Seminar “Winter Program with Natalie Tours” revealed all benefits of travel packages for the
upcoming winter .

Date: Sept 29 — Oct 1, 2016 v’ The staff of “SkyWay Travel” LLP held the seminar on “Winter and Summer Season with SKYWAY Tour
Venue: Kazakhstan, Astana, Operator. Cost-efficient Sales of Tour Packages with EXPO-2017"

“Korme” EC

Frequency: Annually The second day of Astana Leisure 2016 was no less eventful and provided an opportunity for the
participants and guests to hold efficient meetings and visit productive seminars visit:

v" “The Republican Meeting on the Development of the Tourism Industry” was held by the Ministry of
Investments and Development of Kazakhstan, at which the following issues were addressed: the
development potential of the tourism industry in the country, the expansion of the tourist routes, issues
of business and medical tourism.

v Kazakhstan Tourist Association (KTA) and Kazakhstan Association of Hotels and Restaurants (KAGIR) held
two extended seminars on “ADS-visas As a Means for Further Development of Tourism in Kazakhstan”
and “Independent Certification of Specialists — a Tool for Improving Skills of Staff and Graduates of
Vocational Schools” .

v" The Presentation of tourism potential of Mangystau region was held.

v" The ended with the training event “Workshop-Zhetysu-Travel-2016” for tourism companies.

Asta igiE=il The following event will be held: September 27-29, 2017. Astana, Kazakhstan
&@ﬁ@@]ﬁﬁ@ www.leisure.kz



Prize draws

and prizes

2016
Post Show Report

Date: Sept 29 —Oct 1, 2016
Venue: Kazakhstan, Astana,
“Korme” EC

Frequency: Annually

Astana
Lelsure

:ITecﬂ m CONNECTING
YOUR BUSINESS
TO THE WORLD

At the exhibition the prize draws and free tours were conducted.

v On September 29 the Local Administration of Astana together with “Astana Convention Bureau”
conducted the sightseeing tour across “Nur-Zhol” Boulevard on the double-decker bus.

v" During the first 2 days of the exhibition at the stand of Astana city prize draws of vouchers were held:
* On September 29 — from the hotels “Grand Park Esil”, “Ramada Plaza” and “Comfort Hotel”.
* On September 30 — from “lbis” Hotel.

v' At the stand of the Tourism Administration of Akmola region the prize draw of vacation packages to
“Burabay” Resort Zone was held.

v In the framework of the Conference “The Indonesian Business Mission on Sales of Tour Packages” the
vacation packages were raffled.

The following event will be held: September 27-29, 2017. Astana, Kazakhstan
www.leisure.kz
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m Official support of the exhibition:

—EL Ministry of Investments and . . o
Development of the Republic of " Secretariat of the Commissioner of the
Kazakh EXPO 2017 Specialized Exhibition EXPO-2017
azakhstan L ad
Astarg Kazsknlen

2016
Post Show Report

Special Institution of the UNO Federation to the Republic of Kazakhstan

(:)\ Worldwide Tourism Organization Trade Representation of the Russian

Date: Sept29—-0ct 1, 2016
Venue: Kazakhstan, Astana,
“Korme” EC

Frequency: Annually

KTA

The Local Administration of Astana Kazakhstan Tourism Association

HATAREETAN
TOWRIAT ANBGCIATION

Information support of the exhibition:

N oo [JR== Travellour TopMedCine yypyisn Bl

Lets GO!  NXThuapwrove YCMEXuwo  APANMUK () MBSIROR rmmmn TR

prteZ RO TR S ] Al azaistan

Asta igiE=il The following event will be held: September 27-29, 2017. Astana, Kazakhstan
l__L@ﬁ@@][P@ www.leisure.kz
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Astana Leisure

2 O 1 7 WE INVITE YOU TO PARTICIPATE IN THE EXHIBTION OF 2017

To book an exhibition area, please contact the organisers

Snezhana Shamsudinova
Project Manager
leisure@iteca.kz

+7 717 258 02 54

+7 717 258 02 53
Astana

Date: September 27-29, 2017
Astana, Kazakhstan

”

Venue: Kazakhstan, Astana, “Korme
EC

WE WILL BE GLAD TO MEET YOU AT THE EXHIBITION!

More information is on the website of the event :
www.leisure.kz

Asta lgik= | The following event will be held: September 27-29, 2017. Astana, Kazakhstan
&@ﬁ@@]ﬁa@ www.leisure.kz
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